
A CAMPAIGN 
FOR MILLENIALS
BY MILLENIALS.



In this way, young Europeans are deciding to allow or 
not allow anti-European parties to enter the EU 
Parliament. The EU Elections seem to not matter at all to 
most young people. 

ON 26 MAY
THE EUROPEAN UNION
ITSELF IS UP FOR A VOTE.

ONLY 1 IN 4 PEOPLE 
UNDER THE AGE OF 25 VOTES.*

*Quelle: bpb



Background:
In 2014, non-
voters were in the
absolute majority.



Who profits
from this?

*Quelle: New York Times



This vote is
crucial:
#GoVoteEU



We are working on this 
non-partisan voter 
mobilisation campaign...





… along with around 35
volunteers…



Fortunately, 
more and more 
companies are 
taking on 
responsibility …and

demonstrating
their values!



What‘s expected of brands
#Zeitgeist

*Quelle: WELT

Klaus Stratmann, Handelsblatt 
Korrespondent



Companies are
becoming political.

*Quelle: WELT





Levi's is positioning itself as an 
environmentally conscious brand 
by calling on buyers to wash 
jeans at 30 degrees Celsius only 
and to give them to clothing 
recyclers instead of throwing 
them in the trash when they are 
done with the product.

*Quelle: WELT



Spotify has
removed
R. Kelley from
its platform

*Quelle: The Guardian



WHAT‘S MISSING IS
A CAMPAIGN 
FOR MILLENIALS
BY MILLENIALS.

SOMETHING LIKE AN ADIDAS 
CAMPAIGN FOR EUROPE.



A CAMPAIGN THAT
PACKS A PUNCH.

AND LEAVES 
THE CROWD BREATHLESS.

A campaign that comes skidding in on two wheels spouting  
fireworks. The opposite of what the EU Parliament itself would do -
but for the same cause. We are Generation Europe, EasyJet, Netflix 
and Panorama Bar.



#Operation 
Götterfunken 

was born.



Currently we are translating our posts.





THE EU IS LIKE WIFI.
Only when it’s gone do we realise how 
essential it is to us. But that's exactly what 
can happen. The Trump election has shown 
that anything is possible. 
Our call to action: GO VOTE!



LEVEL 1: AWARENESS FOR THE 
EU
In the first phase, we want to demonstrate the fragile implicitness 

of the European Union. 

The headlines can range from silly and playful (INTERNET WITHOUT 

PROCRASTINATION) to clear EU benefit communication (ERASMUS 

WITHOUT FOREIGN COUNTRIES).

At the heart of our website is a MEME generator to allow for 

individual MEME creation.



Life without the EU is like the internet without porn.

Life without the EU is like Kardashians without selfies.

Life without the EU is like the internet without procrastination.

Life without the EU is like the internet without cats.

Life without the EU is like riding the train without a podcast.

Life without the EU is like sexting without nudes.

Life without the EU is like hipsters without irony. Life without the EU is like millennials without avocados.

Life without the EU is like lean without Sprite.

Life without the EU is like a group chat without the 
eggplant emoji.

Life without the EU is like a millennial who doesn’t 
produce a podcast.

Life without the EU is like falling asleep without Hitler's 
documentary.

Life without the EU is like carpooling without headphones.



LEVEL 2: IT WON‘T HAPPEN.

Each headline refers to a specific subject area, a problem. They scratch the 

surface and focus on placativity and provocation. Their conciseness is 

intended to encourage their choice and they therefore urgently need our 

CTA: 



Nazis in Parliament.
It won't happen.

Germany declares war on Poland?
It won't happen.

France occupies the Saarland?
It won't happen.

Facebook decides the election?
It won’t happen.

No vacation without a visa?
It won't happen.

52% for the Brexit?
It won't happen.

Economic climate more important than real climate?
It won't happen.

Enemies instead of friends.
It won't happen.

Everyone against everyone.
It won't happen.





MERCH & PR STUNTS



To be confirmed



To be confirmed





ZGENERATION
MILLE

NIALSTHE YOUNG, ACTIVE VOTERS AND 
MOTIVATORS

Those who spends their Fridays out on the
pavement, those who communicate, those who
inform themselves and others, and stand up to

older generations. 

WHO WE’RE TALKING TO

THE YOUNG, PASSIVE LISTENERS AND 
THINKERS

Those who understand and shake their heads
when they hear the name ‘Trump’, those who care 

and no longer think of wonderland when they
hear the name ‘Alice’.  



WHERE WE WILL REACH 
OUR TARGET AUDIENCE*

INSTAGRAM, SNAPCHAT, YOUTUBE ARE 
OUR MAIN CHANNELS.

THROUGH FACEBOOK UND TWITTER WE
INTEND TO REACH FURTHER

DISSEMINATORS.
* IN GERMANY, FRANCE, AND OTHER COUNTRIES.





Operation Götterfunken 
is supported by

Campaign Academy Berlin


